















































































































































































































































PEOU1 0.938 0.791 0.919 0.869
PEOU2 0.802
PEOU3 0.922






























































PU PEOU Atitude SN PBC
PU .853
PEOU .596・・ .889
Atitude .649・・ .562・・ .893
SN .235・・ .074・ .167・ .927
PBC .600・・ .532・・ .533・・ .372・・ .911
・Significantatp・0.05
・・Significantatp・0.01
validatesH3.
Figure2alsoshowsthattheSMEoperators・intentiontousee-bankingispredicted
indirectlybyPEOUviaPU.TheindirectefectcausedbyPEOUonintentiontousee-
bankingviaPUis0.181andthesignificantresultatp・0.05hasvalidatedHypothesis3.
Therespondents・intentiontousee-bankingispredictedindirectlybyPEOUviaatitudeas
wel.TheindirectefectcausedbyPEOUviaatitudeis0.114andthesignificantresult
validatesHypothesis4.
Discussions
Thedatafindingssupportthedirectionallinkagesamongthecurentresearchmodel・s
constructs.Overal,theresultsuggeststhattheintegratedmodelcanexplain59%forintention
tousee-bankingand49%foratitudetowardse-bankingamongSMEoperatorsinruralareas
ofMalaysia.Intentiontousee-bankingisinfluencedpositivelyprimarilybyrespondents・
perceivedusefulnessofe-banking.Theresultisconsistentwiththefolowingprevious
researchers・findings,PavlouandFygenson,（2006）;Lee（2009）;andWadieNasriand
LanouarCharfeddine（2012）.Similarly,subjectivenormsafectthetotalvarianceininten-
tiontouseatthesamemagnitude（・・0.130）.Thesignificantpositiveimpactisconsistent
withstudiesconductedbyPavlouandFygenson,2006;Lee,2009,WadieNasriandLanouar
Charfeddine,2012.
ThesignificantindirectefectofPU（viaatitude）onintentiontousee-bankingiscon-
sistentwithLuarnandLin（2005）,andDasguptaetal.,（2011）studies.AlthoughPEOUdoes
notexplainthetotalvarianceinintentiontousedirectly,PEOUcanboasttheinfluenceofPU
onSMEoperators・intentiontousee-bankinginruralareas.Thefindingissimilartostudies
conductedbyPavlouandFygenson,2006;Lee,2009;WadieNasriandLanouarCharfeddine,
2012.
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Fig.2 Resultofstructuralmodelinganalysis
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Dotedlinesreflectnosignificantrelationship
ImplicationstoPublicandPrivateSectors
Managerialimplications
TheresultsofthisstudyindicateimportantissuesrelatedtoSMEoperators・business
transactions.PUisoneofthemaininstrumentsinexplainingruralSMEoperators・intention
tousee-banking.InordertoconvincemoreSMEstousee-banking,thebanksshouldpro-
motethebenefitsofe-bankingaggressively.Variousbankingservicessuchaspaymentof
bilsandmonetarytransactionsbetweenbankholders・accountscanbedoneinstantlyat
anytimeandanywhereiftheonlineserviceisavailable.Theuserscouldusee-bankingasa
time-savingmeasuretoperformotherbusinessorpersonalmatersaswel.
Thisstudy・sresultshowsthatrespondents・atitudeisalsooneoftheprimefactorsthat
caninfluencee-bankingadoption.AtitudecanbepredictedbyPUandPEOU.Therefore,to
encouragetheuseofe-banking,banksshould（1）promotetheusefulnessofe-banking,and
（2）educatemoreruralbusinessoperatorstousee-bankingsothattheycanlearntoutilize
technologye-bankingeasily.Banksshouldassigntheirstaftodemonstratehowtousethe
newtechnology.Ifthebankconsumersfoundthatthebankingtransactioncanbecompleted
easily,theirintentiontousee-bankinginthefuturewilincrease.
Therelativelowimpactoftheinfluenceofsubjectivenormandthelackofsignificant
impactofperceivedbehaviouralcontrolimpliesthefolowing:
（1） TheruralSMEoperatorsarelesskeentobehavejusttoimpresstheirrelativesor
acquaintances.Thisshowsthattheyareindependentindecidingontheirbanking
afairs;
（2） Mostoftherespondentsareactualynotcomputeriliterate.Thiscoroboratesthe
government・spolicytoeducatetheruralpeopleoncomputerusage.Therefore,
banksshouldn・tinvesttoomuchtimeandresourcestodevelopthewebsites・
interface;and
（3） Thecolaborationbetweenthegovernmentandprivatesectoroninternetservices
hasindeedencouragedbeterprovisionofbroadbandcoverageinruralareas.As
mostoftheSMEoperatorsarealreadyusingmobilephonesandcomputer,this
wilmakethemfeelthattheycanlearnhowtouse,controlandcompletethe
e-bankingtransactionsquicklyandeasily.
Insummary,banksmanagementsshouldconsiderthebusinessoperators・behavioural
beliefswhenstrategizingtheire-bankingpromotionplans.
Academicianimplications
TAM andTPBmodelarethemostfrequentbehaviouraltheoriesusedine-banking
literature.Manystudiesextendthemodelsbyaddingoneormoreconstructs.Forexample,
LuarnandLin（2005）extendedtheTAMbyaddingthreeconstructs,perceivedcredibility,
perceivedself-eficacy,andperceivedfinancialcost.Dataweredistributedtopeoplewho
atendedane-commercesymposium.Meanwhile,HanudinAminetal.（2008）addedthe
constructofperceivedcredibilityintheTAMaswel.Ontopofthat,hehadexamineda
privatebankaccountholders・perceptionoftheavailabilityofonlinebankinginformationand
theimpactofnormativepressureontherespondents・behaviouralintention.
Curently,morestudiesextendtheliteraturebyintegratingthetwobehaviouralmodels,
TAMandTPB.Forexample,Lee（2009）colecteddatabydistributingonlinequestionnaire
toaprivatebankuserand87.32%ofWadieNasri&LanouarCharfeddin・s,（2012）respond-
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entsweretertiarystudentsandgraduates.
Inlinewiththecurentpractice,thisstudyhasintegratedtheTAMandTPB.However,
comparedtopaststudies,thecurentstudyinvestigatesamoredefinedbankuser.Thesam-
plingmethodisclearlydefinedaswel,sothatthechosensamplecanrepresentthepopulation
beter.Colectingdatausingonlinedevicesiscostandtime-saving,butcautiousmoves
shouldbeundertakentoreducethesamplingandnon-samplingerors.
Variousstudiesconfirmedthatanintegratedmodelisbeterthanrelyingsolelyonone
theoryormodel.Thisimpliesthatresearchersshouldcontinuetointegrateothertechnology
acceptanceand/orbehaviouralmodel（s）thatareappropriateforthestudiedpopulation.
Conclusionsandfutureresearch
ThestudyintegratestheTAMandTPBmodelsbecausetheruralSMEoperator・sinten-
tiontoadoptarelativelynewemergingtechnologydependsnotsolelyontheirbehavioural
belief（reflectedbytheconstructsofPU,PEOU,andatitude）butalsoonthepersons・norma-
tivebelief（SNconstruct）andtheirabilitytocontroltheskilsorresources（PBCconstruct）.
Consistentwithpaststudies,theresultshowsthatthefourconstructs（exceptperceived
behaviouralcontrol）havesignificantimpactinpredictingruralSMEoperators・intentionto
usee-banking.PUandatitudeplaytheprimaryrolesinpredictingtheSMEoperators・
intentiontousee-banking.
Carewasundertakentoensurethegeneralizationofthestudy・sresult.Conducting
probabilitysamplingtoreducethebiasoftheresultisalwaysideal.However,getingre-
sponsesfromchosenrespondentsistough.Quotasamplingisusedsothatthestudylocations
canrepresenttheSMEoperatorsinMalaysia・sruralareasbeter.Colectingtruthfuldatawil
generatemoremeaningfulresults;however,generalizabilitycouldbeenhancedbysurveying
morestudylocations.
Finaly,thefindingshowsthat59%oftherespondents・intentiontousee-bankingcanbe
explainedbythefourconstructs.Theauthorsbelievethatinfuture,itisworthcontinuingto
confirmtheimpactofperceivedbehaviouralcontrolonintentiontousee-bankingamongrural
SMEoperatorsandinvestigateotherfactorsthatarenotexaminedinthisstudy.
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